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Presentation Outline

Westerna U.S. Post/Poele Industry
Characterization

Significant irends

Industny Ohsernvations: and Practical
Examples

Puplic/Prvate Cooperatve: Efforts




Ferminolegy.

Posts - Nermally: 16-fit or shorter, usually: peeled
(I"e. fellews natural taper) o doweled (1.e:
cylindrical)).

Poles — Normally greater than 16-fit i Iength.

“Utility, Peles™ - Diffierent Woeod preducts
INAUSER/ SUSECLOr — SPECITICAtIONS are Mole
figorous; and products are: usually larger.




Industry: Characterization and
Market lnformation SoUrces

Based on Burke: & Swan lnvestigations: (2002),
and Results! Marketing (2002-3)

Over 100 Telephone Interviews in 1.3 WWestern
U.S. States

Preduction Figures Come Erom 18
Manufacturers, 13f Manufacturer/iireaters, and
14 Tfreaters

Production lnternviews Capturead Estimated 80%%
oft Western ULS. Post/Pole Preduction




Characterization: of
Western U.S. Pest/Pole Industry,

Estimated 48,000,000 Linear Et Untreatea
Western U.S. Production 1nr 20041

Over 500 Peeple Directly: Employed

Estimated Western ULS. Untreated and! lireated
Market Is, $64,000,000

Approximately: 65%) U.S: Orgin and 35%
Canadian Orgin

Over 80% of production in tWwo diaimeter size
classes (38.0-4.9" and 5.0-6.97)




Industry: Characterization -
Continued

Majority ef production s fireny conmpanies

that produce: 350,000+ pieces/yr, bui
there are many. smallimanuifacturers Wiho

preduce: fewer than 150,000 pieces/yir.

Traditienally;, bulk of productien’is seld te

Whelesaler, Whe pays fer shipping and
treatment — noet the typical Iumber broker

arrangement.




Industry: Characterzation —
Continued

Seme pPost/pele manufacturers treat.

Some treaters service: treat for
Whoelesalers, but alse wholesale.

Mest companies Will“lauy: frem; other
manuiacturers, including Canaadian, WHen
liave erders and price s rnghit.

Retalers andiend-Users ofiten have poor
Understanding off treatment Specifications.




2001 Untreated Post/Pole
Preduction: By: State: (lLinear Feet)
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Total Treated and Untreated
Preduction by: State (Linear Et)

B Manufacture Only [0 Manufacture & Treat O Purchase & Service Treat




Raw: Material Stpply: for \Western
ULS. Post/Pole Manufacturers

N/




Wiholesale Value Untreatead
Preduction Vs Installed Capacity,

B Potential Additional Untreated
Wholesale Value Using Installed
Capacity

@ Wholesale Value Current Untreated
Production




Comments and Perspective of
Industny




Western U.S. Post/Pole Markets

[reated market'Is larger tham tuntreated, put
Untreated market has more: NIChEes.

hree major end-use markets for treated posts:
Fencing), farmy/ranchi structires; and intensive
agricultural applications.

Growti I Major end-use: treated markets Is; fiat,
and Righly: dependent on ecenemic cycles anad
PUBIIC WOIKS projects:

Word-ef=meutniis primany Infermation source for
ireated pole purchases.
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Untreated Product Markets

Roundwoeod Eurniture
Architectural ACCents

Pole Bams and Other Ag. Industry
Structures

Various “Ranchette” Fence: Designs




Niche Untreated Market Examples




Comments and Perspective of
Industry,




Trends

lacrease: i tree length harvest and decrease In
Pole Cutters.

Increase; ini contract supply arrangements: or
gatewood PUrChases, and Cecrease: Infcompany-
OWREd harvest Gperations.

Decrease i Eederal stpply: dependence.

[Decrease In tree prop markets and leveling ofif
Off roundwoeod fitimiture markets.

Increased use off DF andl PR, but stillfless, than
10% of total raw: material use.




Trends Continued

Continued PrcINg pressure frem: Canadian
IMPEKLS, evenwith 15% drepiin dollaFsince
2002

Continued competition fren steellanal pIastic 1n
certain markets:

IAcreased sceruitiny: ofi presenvative treatments
due: ter environmental concerns, and Increased
COSLS and uncertainties asseciated wWith
alternative treatments:




Comments and Perspective of
Industry,




Puplic/Private Response. tor Trenads
and Competition

PUBlIc/private: cooperative effiert — Burke
and Swan research, Infiermaten; and
AWareness campaign (lsrechure, trade puid
articles, and trade shews), gevermment
pUIChasing practices and acecess, anad
Prepesed Interactive Wel; site.

Cooeperators included USES, IRA, MCIDC,
State’ ofi M, andlU. off MT.




Examples ofi Awareness
Campaign fhemes

Quality: and
ireatment Standarads

Duranility mnr Senvice




Awareness Campaign Themes —
Continued

Renewanle Resource




New Markets




Contact Information

Darrell-Miller, Marks-Miller Pest & Polerlne
406/933-5981

Larry: Swan,, ULS. Eerest Senvice
54'1/863-6i708




